Network Marketing




Birth of Network Marketing

A Network Marketing is not some fad but a
Scientific, Organized, Proven way of
doing Business Worldwide.




Some facts about
Network Marketing

A Started in 1941 in USA and has
evolved into an Industry World over

A Network Marketing is well entrenched
In over 80 Countries

A Many NM companies exhibit rapid
growth in Annual Turnover [20% to
300%)]




Some facts about Network Marketing

A Network Marketing is 80 bn. Dollar Industry
Worldwide

A 5000 Active Network Marketing companies in
1995

A The number expected to touch 30000 in 2010.



Why Network Marketing?
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Population vis a vis MLM Ratio

Percentage of Population doing MLM
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Indian NM Potential

A According to the previous Chart one
observes that the number of people
involved in the NM Industry in various
Countries are roughly equal to or more
than 3% of the population of those
Countries



Indian NM Potential

A For Indiato reach 3% of its populationit would mean
30 million people even if we take 3% of middle class
which is roughly 350 million peoplesit meansover 10
million peoplewill be involvedin NM whichis 10 times
the presentamountof peopleinvolvedin the Industry

A

A Which should also lead to a 10 times increasein the
turnover which will be close to 3 billion dollars or
roughly14,000crs



A World over Network Marketing has become a
Successfutonceptthat empowersOrdinarypeople
to turn into SuccessfuEntrepreneurs

A Network Marketing, which took roots around 9
years back in India, is at a Nascent stage, but
expandingat a Phenomenalrowthrate.



To Summarize

A India, due to its Population and Largest
iIndependentConsumemarketis the most
attractive  proposition for  Network
Marketing, provided it is Customizedto
suit Indian culture as well as Its
requirements



Mixed Reactions

A NM Industry is facing problems from the mushrooming
growth of unscrupulousNM operators who are giving
genuineNM Companies bad name

A Misconceptionamongstpeoplethat only new Companies
beginwith NM asa method of distribution. Thisis far from
the truth, e.g. HLLa Companywith a massiveturnover
enteredinto NM.

A This should rest all doubts about the Power and
Legitimacyof this form of Business



NM Iin Rural Markets

A Case Study

Image Multitrade Pvt Ltd introduced the following 2 Agro Products through NM

A Image Bio, a Microbial Broth an
exclusive ecofriendly and cost - -
effective bio-product using selective
strains of plant beneficial bacteria -
helping to improve overall quality , '
yieldandsoilfertility

A ImageBio Care,basedon/ 2 ¢\ide
blendedextract of different Ayurvedic
plants, protects the crop from soft
Insects, fungus, bacterial diseases&
viralinfections




ork Marketing

edicated Field Force
Ider Reach

egular Payout Cycle
roduct Demo by Self
Promo / Samples
Ads,Word of Mouth
Trade Discount
rds, Bulk Sales

)nd Sale affected

Observations

Traditional Marketing

A Field Force on Payroll

A Limited Reach

A Salary, TA, DA

A Demo by Trained Staff

A Promos / Samples

A Ads , Stalls at local Fairs
A Offers / Trade Discounts
A Bulk Saleg at Discount

A Credit to be Extended

A Billing & Collection control
A Availability at Local Counter



NM Sales & Reach v/s Traditional
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